MINUTES

Joint Nutrition & Health Committee

2005 Cattle Industry Summer Conference

Adam’s Mark Hotel ~ Denver, CO

Friday, July 29, 2005
Mike Cline, Chairman

David Dick, Vice Chairman

Present Committee Members:  Pat Blum, Mike Cline, David Dick, Richard Forgason, Sharon Fox, James Graves, Richard Hodge, John Kleiboeker, Nancy Midla, Rod Nulik, Dan Peterson, T.B. Porter, Doris Rush, Gary Simon, Daniel Smith, Donald Stewart, Leo Vermedahl, Larry Wiser.
Absent Committee Members:  Russell Adam, Richard Atkinson, Gina Bellinger, Kim Brackett, Patti Buck, Larry Bullis, Rachel Buzzetti, Kaye Cameron, Alfred Cisco, Molly Descheemaeker, Ginger Dudley, Mary Lee Edwards, Amy Ellison, Lisa Fuqua, David Gazda, Gary Gosdin, Jay Gray, Charles Hamilton, Philip Keppler, Robert Kube, Dave Maples, T.J. McClure, Beth Mercer, Donna Mikels, Delina Nagel, Tim Ollerich, Margaret Owens, Anne Payne, David Petry, Wendy Pettz, Sharon Rogers, Chris Schluntz, Joel Schmitz, Roger Schmitz, Ken Silverhorn, Sheri Spader, Dan Stanhope, Time Stanton, Nelda Starks, Ruth Straus, Jim Strickland, Karen Sweet, Deane Thomas, Jane Travis, Dona Tullis, Fita Witte, Lisa Wood Ray Wulf, George Yard.
Meeting With Advertising Committee 10:30 – 11:40
Jennifer Houston commenced the meeting by welcoming the Joint Advertising Committee and the Joint Nutrition and Health Committee and introducing herself, Dale Spencer, Michael Cline, and David Dick.  The purpose of bringing the two committees together was to review and approve new nutrition print advertising.  

Staff updated both committees on the current advertising research results as well as recent consumer nutrition trends.  Four print ads were then presented for approval:

· “Calling Beef ‘Fat’ Is Not Only Mean, It’s Untrue.”

· “Even Chicken Would Tell Us How Lean Beef Is, If it Weren’t for the Language Barrier.”

· “Who Would Have Thought Iron Could be so Tender?”

· “There’s No Plan to Rename the Tenderloin ‘Tenderlean’, Although Legally it Would be Possible.”

Committee members liked the ads and asked whether they could be displayed at Retail.

· Following the meeting, staff contacted Randy Irion in retail marketing with this request.  He will include it as an option for states in their annual point of sale survey.  
Approval of the ads

Action: Motion made by Jim Wilson to approve the four ads for production.  Motion was seconded by a member of the Nutrition Committee and carried unanimously.  

Staff informed both committees that incremental funds may become available which could further support the nutrition print plan and reviewed media options with an additional $1 and/or $2 million.  

Approval of Incremental Fund Allocation

Action: Motion made by a member of the Nutrition Committee to ask for the full $2 million and/or any incremental funds to create additional reach and frequency behind nutrition advertising.  Motion was seconded by Ron Estes and carried unanimously.   

Staff has since developed this incremental funding request which is attached, and will be incorporated into the Advertising AR.
The joint meeting between the Advertising and Nutrition & Health Nutrition Committees recessed at 11:40 am.

The meeting of the Joint Nutrition & Health Committee was called to order by Mike Cline, Chairman, at 3:30 pm.

1. Welcome & Introductions

Chairman, Mike Cline opened the meeting by discussing the importance of the joint meeting with the Advertising committee held earlier in the day.  Introductions of the subcommittee leadership, committee members and guests followed.

The committee also sampled the Sirloin with Sugar Snap Pea and Pasta Salad recipe that will be included in the lean beef cookbook, a partnership with the American Dietetic Association.

2. Approval of the Minutes

Motion made by Leo Vermedahl, seconded by Richard Forguson, passed, to approve the minutes of the Joint Nutrition & Health Committee meeting held February 4, 2005.
3. Subcommittee Reports and Actions 
Joint Health Professional Influencers Subcommittee chairman Pat Blum reported on the meeting of the subcommittee.  The subcommittee discussed the progress of FY 2005 programs including the completion of The Healthy Beef Cookbook, a partnership with The American Dietetic Association, CWNS activities, and the Naturally Nutrient Rich strategy.  The subcommittee had a rich discussion about two authorization requests (AR) and acted on the following: 

· Discussed & recommended for funding the Nutrition Influencers AR for $1,276,000.

· Discussed & recommended for funding the Nutrition Market Research AR for $325,000  

Motion made by Pat Blum, seconded by Richard Forgason, passed, to accept the Joint Health Professional Influencers Subcommittee report.

Joint Food & Nutrition Issues Subcommittee chair Sharon Fox reported on the meeting of the subcommittee.  The subcommittee discussed the revisions of the Dietary Guidelines and the new MyPyramid, as well as the pending final rule for retail meat case nutrition labeling.  The subcommittee discussed and recommended for funding the Nutrition Guidelines portion of the Nutrition Influencers AR for $100,000.  

Motion made by Sharon Fox, seconded by James Graves, passed, to accept the report of the Joint Food & Nutrition Issues Subcommittee.

The Food & Nutrition Issues Subcommittee also discussed the problem with lack of committee member participation at the meetings.  A directive was given to staff that minutes of both subcommittees and the full committee reflect both, those absent and in attendance.
4. Policy & Resolutions
No policy was brought forth to the committee for review.

5. Dietary Guidelines/Food Guide Pyramid and Meat Case of the Future Update 
Leah Wilkinson, NCBA staff, updated the committee on the status of the revised Dietary Guidelines and MyPyramid.  Key issues, including those now resolved were discussed.  Mary K. Young provided an update on the Meat Case of the Future strategy. 

6. United Kingdom nutrition labeling program

Chris Lamb, Meat & Livestock Commission (MLC) of the U.K. discussed a proposed labeling program for foods in the U.K.  The committee discussed the importance of continuing a close working relationship with the MLC & our other international partners on issues such as labeling and cancer.

7. Other Business

None brought forward for discussion.

8. Adjourn
There being no further business to come before the committee, the meeting was adjourned at 4:00 pm.

Attachment A

Additional Funding Requests for FY 2006

AR Title: Consumer Advertising

Strategy A:  Protect and enhance beef’s image as a wholesome, nutritious food and increase consumer and influencer understanding of beef’s role in a healthful diet. ($2,000,000)
Strategy A Objective(s):  
LRP Outcomes Addressed by This Strategy: Positive Eating Experience, Nutrition

Committee Information  
· Name of Committee: Joint Advertising Committee, Joint Nutrition and Health Committee


· Priority for additional funding: High priority


Specific Tactic Information:

· Tactic A1: Incremental Nutrition Print Advertising
Intensify efforts to reduce consumers’ nutrition consumption barrier.  Extend the print schedule to 5 flites from 3 to increase the exposure of beef’s positive nutrition message. (Proposed cost $2,000,000).  Should fewer dollars be available, it is the desire of both committees to increase the advertising with whatever can be allocated to this effort.  Results will depend on dollars allocated, but will be measured by increased reach and frequency vs. the current goal of 62% reach and 3.5 frequency.
